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What Is viral marketing?

wany strategy that encourages individuals to
pass on a marketing message to others,
creating the potential for exponential growth
INn the message's exposure and influence

wNot to be confused with network effects
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Year 1 1,000,000 800,000
Year 2 3,300,000 4,000,000
Year 3 6,700,000 8,000,000
Year 4 15,000,000




Good viral candidates
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Give away products or services

Provide for effortless transfer to others
Scale easily from small to very large

nloit common motivations andbehaviors
1ze existing communication networks

Ke advantage of others' resources




Metrics to measure

wcumulative users = (1+fanout) » cycles
wHotmall / ICCtanout = 2/cycle

wcumulative users = [(1+fanout X conversion
rate) x retention rate] * frequency x time
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http://www.asterisk.org/
http://www.iptel.org/ser
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